
 
 
 
 
MARKETING & COMMUNICATIONS MANAGER JOB DESCRIPTION 
 
Reports to: Managing Director 
Contract: FTE 0.6, permanent 
Salary: £32,000 per annum pro rata for 3 days a week (£19,200) 
Holidays: 25 days plus bank holidays per annum pro rata 
Location: London, FormaHQ 
Office/Hours: 10am-6pm plus some occasional weekend and evening work which 
will be compensated by time-off-in-lieu  
  
Application Deadline: 23 August 2026 
 
Application Process:  Please submit your CV and a covering letter via our 
google doc here (video and sound recordings are accepted). Alternatively 
submit your application email info@forma.org.uk with MARKETING AND 
COMMUNICATIONS MANAGER in the subject.  
 
 
 

ABOUT FORMA 

Forma is a leading contemporary art organisation that champions ideas and 
artists who address the social and political questions of our times. 
Through a discursive process, we nurture artists’ creative vision and grow 
their ambition in order to develop collaborative projects that are 
career-defining and lead to new major opportunities around the world.  

We offer commissioning, fundraising and production expertise, and ensure 
impact and reach by presenting projects in partnership with cultural 
institutions across the UK and Internationally.  

Artists we have recently supported include; Himali Singh Soin, Alberta 
Whittle, Sung Tieu, Abbas Zahedi, Adham Faramawy, Lawrence Lek and Sophia 
al Maria, Bugarin + Castle, Oliver Frank Chanarin, Cécile B Evans, Amartey 
Golding, R.I.P. Germain, Athen Kardashian and Nina Mhach Durban, Benedict 
Drew, Josèfa Ntjam, Sin Wai Kin and Jala Wahid. ​ 

To complement and sustain our commissioning work, since 2019 we have 
established a growing network of spaces in South London dedicated to 
creative production and community building—developing lasting pathways for 
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artists’ careers. We now offer ongoing support through activities such as 
creative workspace, residencies, exhibitions, live events and public 
programming, and professional development. Through which we create the 
conditions for artists to experiment, collaborate and build sustainable 
careers while ensuring contemporary art remains accessible, locally rooted 
and internationally connected. 

 

ABOUT THE ROLE 

This role is responsible for the day-to-day delivery of Forma's marketing 
and communications while contributing towards how the organisation presents 
itself. As the organisation has grown, so too has the need for 
communications that bring these different strands together through a clear 
and compelling narrative. 

Working across digital, print and live events, you'll manage our 
communications programme from planning campaigns and writing copy to 
producing newsletters, social media content, printed materials and website 
updates. You'll ensure our communications are timely, engaging and 
delivered to a consistently high standard. 

Much of Forma's artistic programme is delivered in partnership with 
galleries, festivals and cultural organisations across the UK and 
internationally. As a result, this role will regularly work alongside 
marketing and communications colleagues within partner organisations 
to coordinate campaign schedules, prepare shared press and marketing 
materials, manage approvals and ensure campaigns are delivered 
cohesively across multiple organisations. 

Alongside delivering communications, you'll have the opportunity to 
contribute to Forma's editorial voice, working with colleagues to develop 
richer stories about our work and helping connect individual projects to 
our wider mission, ensuring our communications consistently reflect who we 
are, why we do what we do and the impact our work has on our creative 
community.  

This is a varied role within a small team. One day you may be shooting an 
interview, the next writing a press release, coordinating marketing for a 
residency, helping deliver an evening performance, or welcoming visitors 
into Presse Books. We are looking for someone who enjoys that variety and 
understands that great communications come from being embedded in the life 
of the organisation. 

This role will suit you if you enjoy working in a close knit team that 
fosters a supportive environment towards the collective delivery of a 
project. One where you will be expected to work across multiple projects 
with varying lead times, and meet deadlines with a calm, ordered approach.  
The ideal candidate will have a good balance of editorial, marketing 
strategy and hands-on experience in the creation of communications 



materials, and an appetite to learn new skills in relation to the needs of 
a campaign.  
 
As a key role, the Marketing and Communications Manager would be expected 
to work from FormaHQ, including evenings and weekends (compensated by time 
in lieu when appropriate). However some flexible working can be arranged. 

 

ABOUT YOU 

You're a confident communicator with a genuine interest in contemporary art 
and culture. 

You enjoy finding the story behind a project and translating complex ideas 
into clear, engaging content for different audiences. You are as 
comfortable writing a newsletter or editing exhibition copy as you are 
producing social content or coordinating a marketing campaign. 

You're organised, enjoy juggling multiple priorities and are happy moving 
between strategic thinking and practical delivery. 

Most importantly, you enjoy working as part of a small organisation where 
everyone contributes to the success of the programme. ​
 

KEY RESPONSIBILITIES 

Planning & Coordination 

-​ Plan and deliver Forma's annual communications and marketing 
programme across commissions, touring, studios, publishing, 
residencies and public events. 

-​ Manage Forma's communications schedule in liaison with our Head of 
Programmes, ensuring campaigns are delivered on time across digital, 
print and physical platforms. 

-​ Manage Forma's website, social media channels and e-newsletters. 

-​ Monitor analytics and audience engagement, using insights to improve 
future activity. 

 

 

 

 

 

 

 



Campaign Delivery 

-​ Deliver integrated campaigns for each activity; commissions, touring 
projects, and public programmes, etc. 

-​ Coordinate campaign delivery with partner organisations, acting as 
Forma's main communications contact to ensure shared timelines, 
assets, approvals and publicity campaigns are delivered effectively. 

-​ Produce engaging written and visual content across press releases, 
newsletters, social media, website and print. 

-​ Produce marketing materials including posters, signage, newsletters 
and digital assets. 

-​ Manage campaign budgets in liaison with the Managing Director and 
Head of Programmes.  

-​ Engage and manage external designers, photographers and filmmakers. 

-​ Develop and maintain project asset packs including images, credits, 
trailers, logos and press coverage. 

-​ Oversee documentation of projects and maintain Forma's image archive. 

 

Editorial & Content Development 

Alongside delivering communications, this role plays an important editorial 
function within the organisation. 

Working closely with colleagues across programmes and development, you will 
help ensure Forma communicates with a consistent voice, connecting the dots 
and tracing how individual activities contribute to a broader 
organisational narrative. 

This includes: 

-​ Developing and maintaining Forma's editorial voice across all 
communications. 

-​ Working with colleagues to identify stories that communicate the 
long-term impact of Forma's work. 

-​ Developing new content formats with the team including filmed 
interviews, audio content, essays and behind-the-scenes features. 

-​ Engaging artists, curators, staff and partners in the production of 
editorial content. 

-​ Supporting fundraising and development activity through compelling 
case studies, project stories and impact-led communications. 



-​ Acting as an editorial sounding board across the organisation, 
ensuring communications remain clear, accurate and aligned with 
Forma's mission. 

 

Audience Development & Reporting 

-​ Work with the Managing Director and wider team to maintain and grow 
our CRM. 

-​ Collect and analyse audience data. 

-​ Manage audience surveys and reporting. 

-​ Manage our Arts Council England quarterly reporting via Illuminate. 

 

Press & Public Relations 

-​ Develop relationships with journalists and media contacts. 

-​ Coordinate external PR support where required. 

-​ Respond to media enquiries. 

 

Live Events & Front of House 

As a small organisation, this role will be an active member of Forma's 
front of house team - alongside our Creative Producer and Assistant Manager 
of Presse Books - contributing to the successful delivery of our public 
programme.  

-​ Working regular shifts in Presse Books. 

-​ Supporting the FOH team in the delivery of live events across FormaHQ 
and Forma Bermondsey Square; event installation, technical setup and 
audience stewardship where required. 

-​ Managing ticketing systems and guest lists. 

We see this as an important part of the role. Being present within Forma's 
spaces and public programme enables richer storytelling, stronger 
relationships with artists and audiences, and more authentic 
communications. 

 

 

 

 



PERSON SPECIFICATION 

 

-​ Is an excellent writer and confident editor, with the ability to 
adapt content for different audiences and platforms. 

-​ Can identify the story behind a project and communicate it through 
engaging, high-quality content. 

-​ Has a track record of planning, managing and delivering successful 
communications or marketing campaigns from conception through to 
evaluation. 

-​ Is highly organised, calm under pressure and comfortable managing 
multiple projects with competing deadlines. 

-​ Can build positive working relationships with artists, partners, 
freelancers and colleagues, and enjoys working collaboratively across 
organisations. 

-​ Is confident coordinating campaigns involving multiple stakeholders 
and can keep projects moving towards shared deadlines. 

-​ Has experience managing websites, social media platforms and email 
marketing using content management systems. 

-​ Has experience commissioning or working alongside designers, 
photographers, filmmakers or other creative freelancers. 

-​ Has working knowledge of Adobe Creative Suite and basic video 
editing. 

-​ Enjoys working within a small organisation where everyone contributes 
to the wider life of the programme. 

-​ Has a genuine interest in contemporary art and the role it can play 
in society. 

 
Forma strives to be an organisation that is reflective of the diverse 
contemporary society we serve. We are keen to hear from candidates who are 
currently underrepresented in the sector due to the experience of barriers 
linked to ethnicity, class, disability, gender and sexuality. 
 
If you’re thinking of applying and would like to better gauge if this is the 
right opportunity for you, we welcome requests for informal conversations in 
advance of the deadline. To visit FormaHQ, learn more about the organisation 
or discuss the role in more detail then please contact Caroline Heron, 
ch@forma.org.uk.  
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